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BA migrates to Amadeus Codeshare

British Airways has completed 
its migration to Amadeus 
Codeshare enabling it to 
support ten partner airlines. 

Launched in April 2005, the Amadeus 

Codeshare solution allows airlines to 

fully host all codeshare messaging 

needs in the Amadeus system. 

The system will allow British Airways 

to sell and issue tickets on codeshare 

partner airlines, and for partner 

airlines to sell and issue tickets on 

British Airways, without maintaining 

a separate and additional system to 

communicate between different 

airlines’ inventory systems.

“We are committed to maximising 

our relationships with alliance 

partners in the oneworld alliance, 

as well as with additional partners,” 

said Mike Thorne, British Airways’ 

Manager for Amadeus Business 

& Product. “Amadeus Codeshare 

allows us to ensure that all our 

codeshare messaging requirements 

are handled by one system which 

directly connects us to our partners.

 This migration means our codeshare 

technology meets the needs of 

British Airways now and in the 

future.”

“Codeshare integration is imperative 
for today’s airlines as commercial 
partnerships with other airlines - 
either within alliances or outside of 
them - become central to business 
strategy,” said Frédéric Spagnou, 
Vice President Airline Business 
Group, Amadeus. “Through 
Amadeus Codeshare we have been 
able to ensure that British Airways 
can simplify codeshare messaging 
with its ten key partners enabling 
an improved service at reduced 
cost.”

Other airlines using Amadeus 
Codeshare include Finnair and 
South African Airways, Aer Lingus, 
American Airlines, Cathay Pacific, 
Finnair, Iberia, Japan Airlines, KLM 
Royal Dutch Airlines, LAN Airlines, 
SN Brussels and Qantas.



>  Amadeus increases its non-GDS hotel 

content

>  New hotels all viewable through 

Amadeus’ award-winning Hotel 

Multimedia tool

Amadeus travel agencies in 75,000 

locations around the world can now book 

over 4,000 additional hotels from hotel.

de and HotelAG (Hotel Accommodation 

Group), not previously available through 

the Amadeus system. It has taken the total 

number of hotels bookable in Amadeus to 

over 61,000.

hotel.de offers Amadeus 2,000 new hotels, 

the majority of which are important venues 

for the business and leisure traveller in 

German and Austrian towns. HotelAG 

provides Amadeus with over 2,000 hotels 

in Europe, including Spain, Portugal, 

Greece, Italy, France and Germany, offering 

competitive rates for every taste and 

budget.

Heinz Raufer, Chairman of hotel.de 

states, “Travel agencies are increasingly 

specialising, handling more complicated 

bookings and offering more varied services. 

This content integration is an opportunity 

for us to benefit from each other. From 

our perspective, our hotels benefit from 

an additional distribution channel, where 

more than 75,000 travel agencies now have 

access to their inventory in 215 markets 

worldwide.” 

The new hotels are available to off- 

and online travel agencies connected 

to Amadeus, including Opodo, and to 

corporate travellers via Amadeus e-Travel 

Management (Aergo). “Amadeus is 

continuously looking for opportunities to 

enrich its hotel content, as is highlighted 

by these two key hotel additions in our 

system,” comments Antoine Medawar, 

General Manager, Amadeus Hospitality. 

“We will continue to help travel agencies 

secure a profitable revenue stream by 

providing them with more essential hotel 

content.”

Travel agencies will be able to view 

photos of the 4,000 hotels, with rich text 

descriptions of the facilities, and have 

access to the hotels’ rates. The hotels will be 

available in Dynamic Access – the highest 

level of connectivity to the Amadeus 

system, offering real-time information and 

rates in both Multi- and Single Property 

Displays. Currently, over 75% of all bookings 

in Amadeus hotel reservation are made on 

Dynamic Access.
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Amadeus awarded 
the 2005 Euro-
pean Seal of Excel-
lence in Multime-
dia at CEBIT

Amadeus adds 4,000 new hotels to 
its system

Earlier in March, Amadeus was 

awarded the European Seal of 

Excellence for the dynamism and 

international scope of its Hotel 

Multimedia product at the CEBIT 

conference in Germany. This 

award is presented to companies 

with an excellent track record 

in marketing their products 

internationally. As a component 

of the travel agent windows based 

“front office” application Amadeus 

Selling Platform, Amadeus Hotel 

Multimedia provides travel agents 

with full access to multimedia 

content including general hotel 

images and room photos fully 

integrated in the reservation process.  

The multimedia content is also 

available to corporate customers 

and partners via the Amadeus 

application programming interface 

(API) and on Amadeus e-Travel 

Management.  



 There has always been 
a gap in the market for 
this reference.
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We’ve got just what you need!
Amadeus Iran unveils the Tourism Terminology

“Market research showed a demand for a Tourism Terminology in 

Iran. There has always been a promising gap in the market for this 

reference and I have constantly been looking for a book as a reference 

in order to find the answers to miscellaneous questions I had but 

unfortunately there was nothing worthwhile available! especially 

when I joined Amadeus Iran as a system trainer and helpdesk, I felt 

the need to have such a reference book. .” Said Kamyar Irani, the 

compiler of this book.

In order to help the travel and tourism-related industry colleagues 

enhance their skills and make them proficient in their daily work 

and also on the portfolio of the Amadeus System products and 

functionalities, Amadeus Iran has just published a book called 

‘Tourism Terminology’.

Elaborating more on the book, Kamyar Irani said, “As you know Travel 

and IT are the growth industries of the future and tourism industry 

is one of the largest portions of the world economy today. Education, 

and knowledge development of the this industry’s activists is a 

vitally important concern. For this reason we have made a reference 

book available which is tailored to suit travel and tourism-related 

industry colleagues’ learning style and results into a greater degree 

of proficiency on Amadeus solutions as well.” 

“Going alone to provide such a book was impossible. It was absolutely 

a collaborative effort. All in all, it took us two years to bring the 

materials of the book together. Easy to use / reliable / inexpensive / 

innovative are among the best features of this book.” He added.

We hope you find this publication useful and enjoy it. We would 

welcome your comments and suggestions in order to improve the 

book for the next editions.

Want to get the book?

You may call us on + 98 21 887 066 01-5 Ext.102 or send a fax to                    

+ 98 21 887 066 06.

Born in Tehran on March 11th, 1978, Kamyar Irani joined the company 

since 2003 as Amadeus System Trainer and Helpdesk. His education 

includes a Higher Diploma in Hardware Engineering from Tehran 

Jahad University. 



Amadeus new e-commerce solution at ATM 2006

This year Arabian Travel Market was attended 

by key industry decision makers from 2 to 5 

May, 2006. According to figures released by 

organisers Reed Travel Exhibitions (RTE), it 

attracted 3,564 visitors.

Like the previous years Amadeus Iran 

welcomed the opportunity to participate 

actively in this event at the Amadeus stand. 

Iranian travel agents and the tourism 

related business colleagues visited ATM 

2006 and managed to grasp the competitive 

benefits of Amadeus through sharing ideas 

and discussing mutual interests through 

presentations by Amadeus staff. Herewith 

we would like to thank all the honored 

visitors of our stand. 

While Amadeus market share is constantly 

growing in the Middle East, the Amadeus 

stand was a cohesive campaign to build up 

awareness of Amadeus as an IT provider in 

the Middle East region. 

 This year Amadeus showcased the following 

products at ATM.

• Amadeus Selling Platform (Vista) 2.3

• Amadeus Agency Internet Engine

 (e-Power)

•  Amadeus Service Fee Manager 

Amadeus Selling Platform (Vista) 2.3:
Amadeus Selling Platform is the first 

universal browser-based point of sale 

platform designed for travel professionals 

to increase revenues, work more efficiently 

and improve customer service. Offering the 

choice between easy-to-use graphical views 

and traditional command pages, Amadeus 

Selling Platform gives travel professionals 

the advantage to maximise the sale in less 

time. Offering more ways to help travel 

professionals work faster, smarter, increase 

revenues and improve customer service.

Amadeus Agency Internet Engine (e-
Power):
At the ATM, Amadeus announced the launch 

of Amadeus Agency Internet Engine - (e-

Power) a flexible tool for travel agents who 

need to adapt  to future market conditions.
This comprehensive solution will help 

travel agents enter the online market in an 

advantageous position at a minimum cost. 

The Amadeus Agency Internet Engine - (e-

Power) is fully integrated into the Amadeus 

System, and provides real-time air, hotel and 

car availability and fares. 

This new offer adds to the portfolio of e-

commerce solutions already available in 

the Middle East, including the Amadeus e-

Retail Engine, a fully-flexible, hosted online 

booking engine for airlines. It is currently 

used by Qatar Airways, Etihad Airways and 

Middle East Airlines.  

Amadeus Service Fee Manager:
The service fee Manager provides a 

completely integrated, central system based 

solution to calculate, store and collect all 

distribution related service fees in the most 

efficient way possible.

Last year, bookings processed by Amadeus in 

the Middle East grew over 29 per cent, with 

impressive increases in Jordan, Syria, Oman, 

Kuwait, Afghanistan, UAE, Saudi Arabia, 

Qatar, Iran and Bahrain.

Amadeus has been extending its foothold in 

the Middle East since it started operations 

in 1997, with the opening of its first sales 

and marketing office in Pakistan. Currently, 

9 local Amadeus Commercial Organisations 

(ACOs) and 8 additional branch offices, 

service 13 countries to cover marketing, 

sales and customer support functions. 

Arabian Travel Market 2007 will be held at 

the Dubai World Trade Centre from May 1-4, 

2007.
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Trivia in Aviation

An accident survey of 2,147 airplane 

accidents from 1950 through 2004 

determined the causes to be as 

follows:

>  37%: Pilot error 

>  33%: Undetermined or missing in 

the record 

>  13%: Mechanical failure 

> 7%: Weather 

> 5%: Sabotage (bombs, hijackings,  

shoot-downs) 

> 4%: Other human error (air traffic                                              

controller error, improper loading 

of aircraft, improper maintenance, 

fuel contamination, language 

miscommunication etc.) 

> 1%: Other cause

The survey excluded military, private, 

and charter aircraft.

Source: http://en.wikipedia.org 

Travel Trivia

> The world is a book, and those who         

do not travel read only one page.   

-  Saint Augustine

> The man who goes alone can 

start today; but he who travels 

with another must wait till that 

other is ready. 

- Henry David Thoreau

TSL Managing Director, Albert Pozo, 
picked the three lucky TSL winners

 I love TSL because ...

It was so great that we were overwhelmed! Mr. 

Ehtesham Hosseini, the Chief Financial Officer 

of the Amadeus Iran was in the shortlist of 

finalists drawn up to take part in a prize draw. 

However he wasn’t lucky enough to be picked 

out of the three by TSL Managing Director! 

Well, better luck next time!

Here is his comment on TSL that was chosen 

by the panel of experts:

“I love TSL because it establishes, manages 

and develops the commercial relationship 

with providers/General Sales Agencies 

(GSAs) at local level. This will accelerate 

revenue growth in the travel agencies 

and increase their business with new 

competitive content.

TSL (Travel Services & Leisure) is re-
sponsible for the Car, Cruise, Ferry. 
Insurance, Rail, Tours and Vacation.
com business lines. In the coming 
years, TSL has set itself important 
growth targets of Amadeus.

 �    Amadeus Iran e-newsletter


